FOR IMMEDIATE RELEASE 


SKIM MILK IMPLICATED IN TEENAGE ACNE 
Needs Further Study According to 
The American Acne & Rosacea Society 

“Milk. It Does a Body Good!” Everyone has heard the slogan, but if an article soon to be published in the Journal of the American Academy of Dermatology (JAAD) is to be taken at face value, the slogan should read “Milk. It Doesn’t Do a Teenage Boy’s Body Good.” According to the article, based on a large survey of teenagers, skim milk is implicated in the development of acne in teenage boys. 

Before you toss out your skim milk containers, however, says Guy Webster, MD, PhD, Delaware dermatologist and one of the founders and past president of The American Acne & Rosacea Society (AARS), it’s important to understand the conclusions drawn by the article’s authors, as well as the research they are actually based upon. 
According to the survey’s lead investigator, Clement A. Adebamowo, MD and seven researchers, skim milk became implicated after the investigators studied 4,273 teenage boys to examine the association between dietary dairy intake and acne. The JAAD article, to be published in May, reports on the findings of this survey. The teenage boys surveyed reported dietary intake on up to three food frequency questionnaires from 1996 to 1998 and teenaged acne in 1999. 
When the survey data was analyzed, the researchers concluded that there exists a mildly positive association between intake of skim milk and acne. The possible mechanism of this association was not addressed by the study and is unknown 

“What Adebamowo et al actually say is that acne severity is increased in those who consume skimmed milk products,” said Dr. Webster of the AARS, who has published a commentary based on this article, to appear in a future issue of JAAD. “Why not whole or low-fat milk products too?” he asks. “Their data do not speak to this question, although it would seem to exonerate hormones found in cows as the acne factor in milk, because they would presumably be mostly in the fatty fraction of milk that is removed when skim milk is made. 

“So, does diet have an effect on acne?” continues Dr. Webster, “It certainly is plausible that something that goes into the mouth could directly affect the skin with acne resulting. This theory has been debunked in the past with the usual suspects, chocolate, pizza and French fries, but recently a report found a link between acne and the carbohydrate load of a person's diet. Significant improvements in acne, weight loss and insulin sensitivity were observed in those on a diet with a low glycemic index. However, a more recent study issued contradictory findings.” 

So, what guidance is there for teenage boys and their parents? “The dietary effect, if it exists, does not seem strong enough to serve as monotherapy,” says Dr. Webster, meaning that eliminating skim milk will not cure acne by itself. “Rather,” he says, “diet modification seems to be the sort of influence that can be a helpful factor for acne patients who are not getting enough improvement with medication alone.” 

He adds in conclusion, “Of course, by the time a diet change is given a chance to work, the medication might have had time enough to ‘kick in.’ ” It’s useful information, he says, but not strong enough yet to call for a change in dietary habits. 

About The American Acne & Rosacea Society (AARS)
The American Acne & Rosacea Society (AARS is dedicated to promoting, supporting, developing and providing a forum for the exchange of information about acne and rosacea. The AARS also aims to promote research in acne and rosacea and to improve the care of patients with these skin diseases. A non profit organization, AARS was created in 2005 when a small, select group of dermatologists met to form a society whose sole purpose was the pursuit of education and research in acne and rosacea. Since then, the AARS has grown and developed dramatically in scope, including the development of scholarship and mentorship programs. 
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